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penthouse. 
But when the curtains are opened on the expan-

sive windows in this Birmingham condo, a Midwest-
ern scene appears, becoming a panoramic pastoral 
painting in Terry and Ron Hughes’ home.

“We moved from a much larger house where we 
sat in our living room once a year and used our for-
mal dining room once or twice a year,” Terry says. 
“Now we sit in our living room every morning and 
we’re able to look out on Quarton Lake. We watch 
the sun come up and have our coffee, and on Sun-
day morning, read the papers.”

From their perch at Waterfall Hill, the contem-
porary condominium project developed by Ron’s 
company, Hughes Properties, they watch joggers, 

dog-walkers, fishermen, and mothers with their 
babies. The décor is refined and cosmopolitan, 
but the context is up-north natural. “We have a 
big red fox, swans, egrets, a crane, and bunnies,” 
Terry says.

Interior designer Richard Ross had the challenge 
of merging the two aspects of the Hughes’ home. “It’s 
all about the view,” Ross says. “In the living room, I 
utilized a little area that faces the lake and did sofas 
back-to-back so one looks straight out to the lake.”

Ross also worked around rooms that were config-
ured more for the view than for arranging furnish-
ings. The fireplace, for example, protrudes so as not 
to block the view of the lake. “I enclosed it in marble 
and wrapped it in mirrors, like you would see in an 
old Parisian hotel. It’s old, but new again. 

When the draperies 
are closed, the look is 
sophisticated New York 
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Features / Birmingham Condo

Opposite: The condo at Waterfall 

Hill in Birmingham looks out over 

Quarton Lake. This page: The living 

room has a monochromatic palette 

punctuated with splashes of burnt 

orange. The daybed is Biedermeier. 

The Donghia sofas are mohair with 

burnt-orange piping. Richard Ross 

wanted the fireplace to look like one 

you might see in an old hotel in Paris.
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Editorial
Detroit Home gives readers a fresh perspective on their 
surroundings. 

Because Detroit Home combines well-written stories 
and architectural photography with high-quality repro-
duction on glossy paper, readers are treated to the best-
available look inside metro Detroit’s most interesting 
homes.

The pages of Detroit Home focus first and foremost 
on stylish decor — interiors we long to glimpse. In ad-
dition, from cover to cover, departments entertain and 
inform on a wide range of topics, including gardening, 
architecture, residential history, floor plans, neighbor-
hoods, garden design, antiques, entertaining, how-to 
advice, craftsmanship, materials, and the latest home 
products and trends. Voices of experts — local talent 
with national-quality ideas — are a common thread 
throughout.

Entertaining at home is an important part of Detroit 
Home’s editorial content. Readers enjoy cooking and en-
tertaining, and are on the constant lookout for the best 
markets, tips, and recipes. 

Like its sister publication, Hour Detroit magazine, 
Detroit Home is visually and verbally rich. And, because 
homes are for living, Detroit Home explores lifestyle is-
sues that affect and enhance everyday domestic life.

Readers
Detroit Home appeals to diverse readers who have in common a strong 
sense of place, a desire to wrap their lives in comfort and beauty tailored 
to their individual needs and personal style.

Affluent homeowners are the target reader for Detroit Home. They may 
be designing the ultimate kitchen, building a dream estate, investing in 
a leisure getaway or sowing a backyard garden paradise. They may be 
condominium dwellers or buying their first home. They want ideas for 
painting the baby’s nursery or outfitting the basement with a big screen 
and billiards. 

 Detroit Home readers want inspiring tips on every aspect of home life, 
from flower gardens to furnishings, technology to art, tabletop to spas. 
Detroit Home is a guide to real life, inside and out — at home.

• 55% Female, 45% Male

• 74% Homeowners

• 41 Median age

• �Detroit Home is twice as likely as other local 
media to reach a household with an income 
of $150,000+

• �1.5 times more likely to be a college 
graduate than the average metro Detroit 
consumer.

• �33% plan to buy a home in the next 12 
months.

• �17% plan to buy a major household appliance 
in the next 12 months.

• �35% plan to buy furniture in the 
next 12 months.

• �40% plan to buy a vehicle in the 
next 12 months.

• �58% own a pet. 

• 25% dine out frequently

• �39% plan to attend the opera/symphony in 
the next 12 months.

• �36% plan to take a cruise in the next 12 
months.

• �67% spend $100+ per week on groceries.

• �17% have visited a jewelry store in the past 
four weeks.

*Source: Media Audit, 2010
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Publisher
Brought to you by Hour Media, publishers of 
the award-winning Hour Detroit, DBusiness, 
Metropolitan Detroit Guest Guide, Metropoli-
tan Detroit Menu Guide, Metro Detroit Bride, 
and numerous custom publications.

Detroit Home has a print run of 30,000 copies of each issue with an estimated reader-

ship of more than 159,498.* Detroit Home uses three distribution channels:

Subscriptions:� On average, Detroit Home reaches approximately 17,000 
subscribers each issue throughout metro Detroit.

Newsstands:� Detroit Home is available in metro Detroit Barnes & Noble 
stores.

Demographic Targeting:� 10,000 copies target affluent and upscale 
consumers in high reader pass-along venues, such as spas, salons, and 
physicians’ and attorneys’ offices throughout the area. 

Online support with our website, detroithomemag.com

The mission of Detroit Home: Each issue showcases metro Detroit style 
— how we design, build, furnish, landscape, and live in our homes. 
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design awards / h o m e s
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ResIDeNTIAL ARChITeCTURe more than 4,000 square feet traditional

Lubin SchuLz & SkoceLaS photogaph by beth Singer; amdg architectS photograph by chuck heiney;  
ViSbeen aSSociateS photograph by michaeL buck; cbi deSign profeSSionaLS photograph by beth Singer

FIRST

Lubin Schulz  
& Skocelas  
Bloomfield Hills; 
248-335-8877 

Custom Homes 
by Derocher 
Royal Oak;  
248-549-8500

The French 
Normandy 
inspired exterior 
includes a mix 
of materials, 
including natural 
stone, red 
brick, dressed 
limestone, copper, 
wrought iron, and 
a cedar roof with 
metal accents. 

SECOND

AMDG Architects  
Grand Rapids; 616-454-1600

THIRD

Visbeen Associates 
Grand Rapids; 616-285-9901

THIRD

CBI Design Professionals 
Bloomfield Hills; 248-645-2605

102-Homes.indd   13 2/12/09   10:08:39 AM
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 DeboraH SILVer, founder of Detroit Gar-
den Works and Deborah Silver & Co., 
is a true garden crusader. 

Fourteen years ago, Silver pur-
chased a 1930s home in Pontiac, a 
cozy Spanish-style house with Arts and 
Crafts influences. It quickly became the 
object of her creative passion.

The home’s extra-wide lot had slop-
ing grounds that quickly proved to be a gardening and enter-
taining calamity. So Silver set about leveling the land. She 
erected stone retaining walls and terraced the entire yard, cre-
ating five sections on three levels. “I was interested in a beauti-
ful place where I could spend time … a place I could just relax 
after work,” she says. 

The garden now represents a tranquil sanctuary, very much 
reflective of her home’s architecture and very much an expres-
sion of her “voice.” 

One garden corner is the private turf of her cow, a bovine 
statue that’s alive with sheet moss growing through steel arma-
ture — a green coat that’s groomed with an occasional spritz 
of moss dye. Corralling the cow, which was a gift to her by 
one of her staffers, is an intricate fence fabricated by Diseños 
Iron in Detroit, which created the design to match the iron-
work on the house.

On the lower terrace, Silver added a narrow, shallow water 
feature that cools hot toes and entertains with three variable 
fountains. The pool is visible from the master bedroom. When 
designing landscapes, Silver says she considers how the garden 
will look from the inside out. 

opposite: retaining walls divide the yard into sections and 

remedy the difficulty of sloping grounds. above: The ’30s-era 

home has Spanish influences. a shallow pool provides calming 

scenery and cools hot feet in the summer.
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2012 publishing schedule
ISSUE EDITORIAL  

FEATURES SPECIAL ADVERTISING SECTIONS AD CLOSE &  
MATERIALS DUE ON SALE

Spring
Detroit Home  
Design Awards

Design Awards Congratulations 
Spring Cookbook 
Landscape Design 
Retirement Living & Home Health Care 
Detroit Home Professionals 
Marketplace 
Pets & Vets 
Tradespaces 
Real Estate All Stars

February 7 March 29

Summer Outdoor Living  
 

Summer Cookbook 
Landscape Design 
Retirement Living & Home Health Care 
Detroit Home Professionals 
Marketplace 
Pets & Vets 
Tradespaces 
Building Industry Association     
     Remodelers Resource Guide

May 1 June 12

Fall
Kitchen & Bath 
Cooking

Plumbing & Hardware 
Autumn Cookbook 
Retirement Living & Home Health Care 
Detroit Home Professionals 
Marketplace 
Pets & Vets 
Tradespaces 
Real Estate All Stars

August 7 September 18

Winter
Design Trends 
Hostess Gifts

Winter Cookbook 
Retirement Living & Home Health Care 
Detroit Home Professionals 
Marketplace 
Pets & Vets 
Tradespaces

October 30 December 11

2012 net advertising rates 
AD SIZE 1X FOUR COLOR 2X FOUR COLOR 4X FOUR COLOR

Full page $3,795 $3,415 $3,035

½ page 2,655 2,390 2,125

B⁄d page 1,975 1,780 1,580

B⁄g page 1,100 990 880

COVERS 1X FOUR COLOR 2X FOUR COLOR 4X FOUR COLOR

2nd cover $5,340 $4,805 $4,270

3rd cover 4,480 4,355 3,870

4th cover 6,250 5,625 5,000

TOC adjacency or 
guaranteed position

4,365 4,930 3,490

Rate Card #11. Photograph on cover by Justin Maconochie.

Ad sizes


